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Typically, Minnesota’s primary elections, held the second Tuesday 
in August, are a sleepy affair.  Only 10-15% of Minnesota’s almost 
4 million voters take the time during the dog days of summer to go 
to the polls to ensure the top GOP and DFL candidates don’t lose 
to the gadfly contestants.  But not so in 2018.  In major statewide 
races for governor and attorney general, the party-
endorsed candidates are not necessarily the 
front runners, and in some instances, there are a 
multitude of options to choose from.   This makes 
speculating on the 2018 General Elections difficult, as many of the 
key players on the ballot won’t be decided until after the polls close 
the evening of August 14.  Here’s an overview of who the primary 
contenders are.

Governor of Minnesota (GOP):
Hennepin County Commissioner Jeff Johnson (E) vs Former 
Governor Tim Pawlenty
The first weekend of June, delegates to the State Republican 
Convention endorsed Hennepin County Commissioner Jeff 
Johnson as their gubernatorial candidate for the second time. Jeff 
also secured the party’s endorsement in 2014, but lost to well-liked 

incumbent Governor Mark Dayton (DFL) by 6%.

Jeff started his campaign in May 2017, and had 
successfully cleared the field of other prominent 
Republicans, until two-time former governor and 
presidential candidate Tim Pawlenty entered 
the race in April 2018.  Pawlenty is banking on 

name recognition and a healthy war chest to 
get him through the primary.  He did not 

compete for the party endorsement and 
has been focusing his campaign on the 
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MADA is pleased to 
announce its newest 
endorsed vendor product: 
LotLinx.
LotLinx is the industry’s 

number one Automotive Artificial Intelligence 
product designed to help dealers dominate 
their market and grow vehicle gross profit with 
strategies that sell more cars faster.  LotLinx 
delivers 2.5 times more engaged traffic to your 
inventory for up to 91% less cost per VDP view 
than other paid traffic sources.  In short, LotLinx 
targets shoppers NOT audiences and drives them 
to your specific VDP inventory cheaper with a 
higher closing volume.  
Our members piloted LotLinx before MADA’s 
endorsement and realized a quicker turnover 
of vehicles, especially older inventory. To learn 
more, see the enclosed flyer or contact Dave  
Swanson at MADA for details.  
Phone: (612) 247-0077 or Email: dave@mada.org

Services News

Introducing MADA’s Newest 
Endorsed Vendor: LotLinx

Thank you to the 63 dealers who contributed over 
$18,000 to Jim Schutjer’s retirement gift.  Due to 
your generosity and a little help from MADA, the 
donations were parlayed into a new vehicle to 
help Jim spin into his retirement.  After forty years 
of service as counsel to the Association, Jim’s last 
day was June 29.

MADA News

Jim Schutjer’s Send Off

FRIDAY • 12•7•18

SAVE  THE  DATE

http://www.mada.org
mailto:dave@mada.org
http://bit.ly/MADA_MainEvent
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General Election.  Johnson has been working 
the party faithful hard and is banking on his 
strong appeal with likely primary voters to get him 
over the top. The base is not the same as when 
Pawlenty last held office in Minnesota in 2010.  
Trump Republicans are suspect of Pawlenty’s 
big business connections, as he spent the past 
six years as CEO of the Financial Services 
Roundtable, the advocacy group for Wall Street 
interests.  Time will tell whether big money or 
grassroots politicking prevail in August.

Governor of Minnesota (DFL):
State Representative Erin Murphy (E) vs. 
Congressman Tim Walz vs. Attorney General 
Lori Swanson
What was expected to be a two-way primary 
race between former Minnesota House Majority 
Leader Erin Murphy, the DFL’s endorsed 
candidate, and First Congressional District 
Congressman Tim Walz, turned into a three-
way contest when Attorney General (AG) Lori 
Swanson announced after the DFL convention 
and three days before the filing deadline that 
she’d be running for Governor with running 
mate Rick Nolan, Congressman from the Eighth 
District. Walz, initially the front runner amongst 
DFLers from Greater Minnesota, is now seeing 
some of those voters move to Swanson, whose 
inclusion of Nolan on the ticket garners support 
from northern Minnesota.  Swanson may also 
peel votes from Murphy in the suburbs, as she 
and her running mate Erin Maye Quade represent 
the most progressive wing of the party.  In 
addition, Swanson continues to generate positive 
press by using the AG’s office to take on high 
profile lawsuits against opioid manufacturers and 
cable companies. With viable paths to a primary 
victory for each candidate, this one is too close to 
call.

Attorney General (DFL):
Matt Pelikan (E) vs. Congressman Keith 
Ellison vs. State Representative Deb Hilstrom 
vs. Former Commerce Commissioner Mike 
Rothman vs. Formery Ramsey County 
Attorney Tom Foley
Swanson’s surprise move from incumbent AG to 

gubernatorial candidate set off a feeding frenzy.  
Four candidates with a much-higher profile 
than DFL-endorsed Matt Pelikan filed to run for 
AG on the last day of the period.  The biggest 
name to enter the race is Fifth Congressional 
District Congressman Keith Ellison, who wants 
to give up his safe seat in D.C. to take on the 
Trump Administration through the legal system.  
He would be a very activist AG who’d use the 
office to take on policies he opposes, such as 
the repeal of the CFPB’s auto lending guidance. 
Due to Ellison’s national profile, he will be getting 
endorsements from prominent federal politicians 
like Bernie Sanders.

State Representative Hilstrom is using her 
connections to garner support of local unions and 
state associations to spring her into office while 
Rothman and Foley have a much tougher road to 
hoe.

Attorney General (GOP):
Former State Representative Doug  
Wardlow (E) vs. Former State Senator Bob 
Lessard
Swanson’s abrupt departure from the AG race 
also brought out candidates of other political 
persuasions on the last day of filing.  Former 
Senator Bob Lessard showed up to register as 
an Independent, only to learn that since they 
no longer have major party status, he’d need 
thousands of signatures to get him on the ballot.  
So he filed as a Republican candidate instead.  
Lessard is 87 and hasn’t served in the Legislature 
for over 15 years, but still has considerable name 
recognition, especially in northern Minnesota 
which he represented for 25 years.

Congressional Races 
Beyond these statewide contests, there are major 
primary contests in three of Minnesota’s eight 
congressional districts (CD).  In CD 1, three-
time candidate Jim Hagedorn, who has the GOP 
endorsement, hopes to be victorious in November 
since it’s an open seat.  But first he will have to 
get through State Senator Carla Nelson, who has 
also filed to be the Republican candidate.  In CD 
8 the retirement of Congressman Rick Nolan has 

Primary Elections... continued from cover

Primary Elections... continued on page 5
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As of May 1, 2018, all number 2 diesel fuel 
sold at retail in Minnesota must contain 20% 
biodiesel. This 20% mandate remains in effect 
until September 30, 2018. Each subsequent year 
starting in 2019, all number 2 diesel fuel must 
contain 20% biodiesel from April 1 to September 
31. 
No passenger cars or light-duty pick-up trucks 
manufactured before 2011 are rated for use of 
biodiesel blends above 5%; only domestic cars 
and trucks made since then, and select imports, 
are designed for biodiesel use up to 20%.  This 
means there are a number of vehicles on the road 
and in dealer lots that will not have access to the 
fuel that is optimal for their performance from May 

– September of this year and April – September in 
subsequent years.
Currently, select BMW, Mercedes, and Nissan 
passenger vehicles, as well as certain heavy 
trucks with Detroit Diesel engines, are not rated 
for B20 diesel according to the National Biodiesel 
Board.  Dealers are encouraged to consult with 
their manufacturers to determine whether any of 
their vehicles are not rated for B20 diesel. If so, 
dealers may want to consider having customers 
sign a B20 Fuel Disclosure available from  
MADA General Counsel Dan Louismet: 
louismet@mada.org or (651) 789-2948.

Legal News

B20 Implementation and Dealer Disclosure

MADA’s bond program is heading for a successful renewal on August 1, 2018.  We have close to 350 
dealer bonds in force and want to thank all MADA members who participate in this excellent program.  
If you have not sent in your premium yet, please do so today so we can keep your bond in place for 
the renewal.
REMINDER FOR ALL DEALERS: Any time you make any corporate changes to your business name, 
address, dba, ownership, etc., IT IS IMPERATIVE that you make appropriate changes to both your 
dealer license and your dealer bond.  To fully comply with state law, all changes need to be reported 
to the state dealer unit and the bonding company agent.  Failure to report changes puts you at risk 
for a host of potential tax and coverage problems!  KEEP YOUR DEALER LICENSE AND BOND IN 
COMPLIANCE!

MADA News

MADA’s Dealer Bond Program Renews August 1st

mailto:louismet@mada.org
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As the state struggles to 
rebuild the faulty MNLARS 
system, a few positive 
actions have taken place to 

ease some of the daily burdens the program has 
placed on Dealers and Deputy Registrars.

Expedited Titles
At the request of MADA, the Deputy Registrars 
and the used car dealers association, the state 
will soon be restarting the Expedited Titling (aka 
“Fast Track”) program.  Fast Track was shut down 
when MNLARS was launched on the premise 
that it was no longer necessary.  But, with a fully 
operational system at least two years away, Driver 
and Vehicle Services (DVS) agreed to reinstate 
the program.  It will function within MNLARS, and 
the Deputies and the state have been making 
accommodations to ensure its accuracy.   The 
cost to the consumer will be the same as before - 
$20.   State law requires Fast Track transactions 
to be turned around within three days. 
The Fast Track program will be relaunching 
sometime in mid-July.  Deputy Registrars will be 
able to expedite more types of transactions with 
MNLARS, including clearing salvage status titles, 
abandoned motor vehicle sales and out-of-state 
repossessions.  However, some transactions, 

such as court-ordered transactions, prorate 
transactions and clearing of some deficiencies, 
cannot be conducted as Fast Tracked 
transactions. Watch for communications from 
DVS with more details.

Duplicate Titles
Beginning August 1, Deputy Registrars will be 
able to print Duplicate Titles themselves.  This 
development stems from a 2016 law change 
promoted by MADA and the Deputy Registrars.  
The implementation of this new service was 
threatened to be derailed by the ongoing 
rebuild of MNLARS, but MADA and the Deputy 
Registrars insisted that the statutory requirement 
be fulfilled.

EVTR
The state is ramping up to offer dealers and 
Deputies a revamped Electronic Vehicle Titling 
and Registration (EVTR) system.  They replaced 
the reliable CVR product with a new vendor, 
Synadapt, who will be offering a system known as 
Tagit.  The Tagit system is presently in test mode 
and may be offered later this year.  MADA has 
signed a business agreement with Synadapt to 
warehouse plates and tags, but does not endorse 
the product.

visit us online at 
www.mada.org

Regulatory News

MNLARS Developments for Dealers

spawned a field of five DFLers looking to replace 
him, as has the opening created by Ellison’s 
departure in CD 5. 

The number of high-candidate contests has led 
many to question the value of the GOP and DFL 

endorsing processes and renewed calls to have 
an earlier primary in June.  The way these races 
shakeout could definitely play into the reshaping 
of how Minnesotans choose their candidates 
going forward.  Stay tuned.

Primary Elections... continued from page 3

www.mada.org
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Minnesota New Retail Car and Light Truck Registrations
Most Recent Two Months YTD thru May YTD Market Share

4/17 & 5/17 4/18 & 5/18* % change YTD '17 YTD '18 % change 2017 2018 change
Industry Total 38,450 36,350 -5.5% 85,397 83,603 -2.1%

Cars 10,704 7,668 -28.4% 22,582 17,274 -23.5% 26.4 20.7 -5.7
Light Trucks 27,746 28,682 3.4% 62,815 66,329 5.6% 73.6 79.3 5.7

Japanese Brands 13,768 12,159 -11.7% 29,944 28,592 -4.5% 35.1 34.2 -0.9
Honda 3,713 3,281 -11.6% 8,090 7,607 -6.0% 9.5 9.1 -0.4
Nissan 2,066 1,486 -28.1% 4,577 3,718 -18.8% 5.4 4.4 -1.0
Toyota 4,610 4,137 -10.3% 9,970 9,565 -4.1% 11.7 11.4 -0.3
Other 3,379 3,255 -3.7% 7,307 7,702 5.4% 8.6 9.2 0.6

Domestic Brands 19,935 19,774 -0.8% 45,317 44,744 -1.3% 53.1 53.5 0.4
FCA (excl. FIAT) 5,623 5,752 2.3% 12,187 12,369 1.5% 14.3 14.8 0.5
Ford 6,061 6,057 -0.1% 13,803 13,116 -5.0% 16.2 15.7 -0.5
General Motors 8,185 7,878 -3.8% 19,153 19,075 -0.4% 22.4 22.8 0.4
Other 66 87 31.8% 174 184 5.7% 0.2 0.2 0.0

European Brands 2,334 2,131 -8.7% 5,101 5,142 0.8% 6.0 6.2 0.2
BMW 517 435 -15.9% 1,098 997 -9.2% 1.3 1.2 -0.1
Mercedes** 384 290 -24.5% 821 631 -23.1% 1.0 0.8 -0.2
Volkswagen 1,064 1,019 -4.2% 2,385 2,593 8.7% 2.8 3.1 0.3
Other 369 387 4.9% 797 921 15.6% 0.9 1.1 0.2

Korean Brands 2,413 2,286 -5.3% 5,035 5,125 1.8% 5.9 6.1 0.2
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Minnesota Auto Outlook
Covering the Minnesota automotive market Data thru May 2018

Released by:
Minnesota Automobile
Dealers Association

Data Information
All data represents new vehicle retail registrations in Minnesota and excludes fleet and wholesale transactions. Reported registrations at the end of 2017 appear to be 
negatively impacted by implementation of the state’s new vehicle titling and registrations system (MNLARS). This has likely resulted in under-reporting of registrations during 
these months and has led to declines in year-over-year new vehicle registrations. Future data updates released by IHS Markit should address the apparent shortfall in reported 
registrations. Data Source: IHS Markit.

Percent Change in Three Month Moving Average of 
New Retail Registrations versus Same Period Year Earlier

The graph above provides a clear picture of the trending direction of the state market. It shows the year-over-
year percent change in the three month moving average of new retail light vehicle registrations. The three 
month moving average is less erratic than monthly registrations, which can fluctuate due to such factors as 
the timing of manufacturer incentive programs, weather and title processing delays by governmental agencies.
*Figures for May 2018 were estimated by Auto Outlook. Data Source: IHS Markit.

Percent Change in State and U.S. 
New Retail Light Vehicle Markets

YTD ‘18 thru May* vs. YTD ‘17

The graph above compares the change in new retail car and light 
truck registrations in both the state and U.S. markets. Figures for 
May, 2018 were estimated by Auto Outlook.
Data Source: IHS Markit.

Domestic: GM (Buick, Cadillac, Chevrolet, GMC), Ford (Ford, Lincoln), Chrysler (Chrysler, Dodge, Jeep, Ram). Japanese: Toyota (Toyota, Lexus), Honda (Honda, Acura), Nissan (Nissan, 
Infiniti) European: VW (Audi, Bentley, Porsche, Volkswagen), BMW (BMW, Rolls Royce, MINI), MB (Mercedes Benz, smart), *Figures for May ‘18 estimated by Auto Outlook. ** IHS Markit 
is no longer receiving sales and finance data from Mercedes Benz. This information gave IHS the ability to record lease transactions based on location of lessee. Without the sales and 
finance data, many lease transactions are now recorded based on location of lessor. This has contributed to the reported decline in Mercedes registrations. Data Source: IHS Markit.

Reported registrations at the end of 2017 appear to be negatively impacted by implementation of the state’s new vehicle titling and registrations system 
(MNLARS). This has likely resulted in underreporting of registrations during these months and has led to declines in year-over-year new vehicle 
registrations. Future data updates released by IHS Markit should address the apparent shortfall in reported registrations.
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Minnesota
New Retail Light Vehicle Registrations

Registrations Market share

YTD '17

thru May

YTD '18

thru May* % change

YTD '17

thru May

YTD '18

thru May*

TOTAL 85,397 83,603 -2%

Acura 471 455 -3% 0.6% 0.5%

Alfa Romeo 26 74 185% 0.0% 0.1%

Audi 751 730 -3% 0.9% 0.9%

BMW 937 842 -10% 1.1% 1.0%

Buick 1,796 1,723 -4% 2.1% 2.1%

Cadillac 487 488 0% 0.6% 0.6%

Chevrolet 13,445 13,431 0% 15.7% 16.1%

Chrysler 1,832 1,013 -45% 2.1% 1.2%

Dodge 2,152 1,892 -12% 2.5% 2.3%

FIAT 84 54 -36% 0.1% 0.1%

Ford 13,350 12,695 -5% 15.6% 15.2%

Genesis 40 41 3% 0.0% 0.0%

GMC 3,425 3,433 0% 4.0% 4.1%

Honda 7,619 7,152 -6% 8.9% 8.6%

Hyundai 2,294 2,306 1% 2.7% 2.8%

Infiniti 323 288 -11% 0.4% 0.3%

Jaguar 94 82 -13% 0.1% 0.1%

Jeep 4,714 6,017 28% 5.5% 7.2%

Kia 2,701 2,778 3% 3.2% 3.3%

Land Rover 178 231 30% 0.2% 0.3%

Lexus 893 822 -8% 1.0% 1.0%

Lincoln 453 421 -7% 0.5% 0.5%

Maserati 25 21 -16% 0.0% 0.0%

Mazda 2,008 2,165 8% 2.4% 2.6%

Mercedes** 810 631 -22% 0.9% 0.8%

MINI 161 154 -4% 0.2% 0.2%

Mitsubishi 805 789 -2% 0.9% 0.9%

Nissan 4,254 3,430 -19% 5.0% 4.1%

Other 43 23 -47% 0.1% 0.0%

Porsche 144 171 19% 0.2% 0.2%

Ram 3,489 3,447 -1% 4.1% 4.1%

Subaru 4,491 4,746 6% 5.3% 5.7%

Tesla 166 182 10% 0.2% 0.2%

Toyota 9,077 8,743 -4% 10.6% 10.5%

Volkswagen 1,490 1,692 14% 1.7% 2.0%

Volvo 369 441 20% 0.4% 0.5%
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Minnesota Auto Outlook Data thru May 2018

This report is sponsored by the Minnesota Automobile Dealers Association and pro-
duced by Auto Outlook (800-206-0102). Auto Outlook, Inc. is not responsible for 
management decisions based on the content of Minnesota Auto Outlook. Copyright 
Auto Outlook, June 2018.

Reproduction, including photocopying of this publication in whole or in part, is pro-
hibited without the express permission of Auto Outlook, Inc.  Any material quoted 
must be attributed to Minnesota Auto Outlook, published by Auto Outlook, Inc. on 
behalf of the Minnesota Automobile Dealers Association and must also include the 
statement: “Data Source: IHS Markit.”

State Market Share for Top 15 Selling Brands 
YTD ‘18 thru May* vs. YTD ‘17

*Figures for May 2018 were estimated by Auto Outlook.

Data Source: IHS Markit.

Top ten brands shaded green. *Figures for May 2018 were estimated by Auto Out-
look. ** IHS Markit is no longer receiving sales and finance data from Mercedes 
Benz. This information gave IHS the ability to record lease transactions based on 
location of lessee. Without the sales and finance data, many lease transactions 
are now recorded based on location of lessor. This has contributed to the reported 
decline in Mercedes registrations. Data Source: IHS Markit.



Upcoming Classes
Register Today!

Register online at www.mada.org/training  
OR contact Alice Morse alice@mada.org

For Information on these classes or to register online go to www.mada.org/training

Title Basics
Class Options Date Location
West St. Paul
9:30 a.m. - 11:30 a.m.
$199 per person

August 14, 2018
October 9, 2018

MADA Headquarters
200 Lothenbach Ave
West St. Paul, MN 55118

The Certified 
Title & 
Registration 
Program

Class Options Date Location
Sales Tax
9:00 a.m. - 10:00 a.m. $129

September 20, 2018 
November 15, 2018

MADA Headquarters
200 Lothenbach Ave
West St. Paul, MN 55118

New to Fleet 
10:30 a.m. - 12:30 p.m. $129

September 20, 2018 
November 15, 2018

Minnesota Titles and Transfers
1:00 p.m. - 3:00 p.m.  $129

September 20, 2018 
November 15, 2018 

How long will my certification be valid? 
Once certified, your certification will be valid for three years. We will notify you as you 
approach the end of your certification and give you the opportunity to re-certify online. You 
have one year from the end of your certification to re-certify. 

My certification is current (within the three year period). With the changes to 
the State’s system, do I need to retake the classes to access EVTR?

No, your certification status continues to be valid, and you will be able to access EVTR 
when it launches. 

My certification has lapsed, do I need to retake the classes to access EVTR?
You have one year from the END of your certification to re-certify online. 
If your certification has lapsed for over a year, you are required to retake ALL three classes.

FAQ about Certified Title and Registration

Recruitment 
and Retention 
Series: Building 
and Executing 
your Recruitment 
Strategy

Class Options Date Location

West St. Paul
9:00 a.m. - 11:00 a.m.
$199 per person, $179 for additional 
attendees from same rooftop

September 11, 2018
MADA Headquarters
200 Lothenbach Ave
West St. Paul, MN 55118

Recruitment 
and Retention 
Series: The Road 
to Employee 
Engagement and 
Customer Loyalty

Class Options Date Location

West St. Paul
9:00 a.m. - 11:00 a.m.
$199 per person, $179 for additional 
attendees from same rooftop

October 10, 2018
MADA Headquarters
200 Lothenbach Ave
West St. Paul, MN 55118

http://mada.org/training
mailto:alice%40mada.org?subject=Upcoming%20Classes
http://www.mada.org/training


REGISTER TODAY AT MADA.ORG

RECRUITMENT & RETENTION

Recruitment and Retention Series:
• Building and Executing Your Recruitment Strategy: September 11
• The Road to Employee Engagement and Customer Loyalty: October 10

MADA Education is proud to announce the Recruitment and Retention 
Series, a highly-requested and anticipated two-part class dedicated to 
dealership employee recruitment and retention.

Next page for details –>



Recruitment and Retention Series:  
Building and Executing Your Recruitment 
Strategy
Tuesday, September 11
9:00AM- 11:00AM
MADA Headquarters
200 Lothenbach Ave
West Saint Paul, MN 55101
The most important asset your dealership has 
are the people on your team. Achieving sales 
quotas, maintaining an energetic workplace, 
and generating customer loyalty are only made 
possible by the individuals you onboard. Simply 
put, the ability to recruit qualified candidates 
is essential to spurring the growth of your 
dealership.
Recruiting is more than just placing ads and 
getting more people “in the door.” Recruiting is 
about finding creative solutions to conquer age-
old problems. Success starts by asking the right 
questions, attracting the right people, and filling 
the right positions. 
In this first course, we will explore and identify 
the key elements of successful, creative, and 
energized recruitment strategies. We will address 
the challenges and benefits that arise from having 
a workforce composed of multiple generations. 
Most importantly, we will empower you with the 
tools and skills needed to immediately begin a 
successful recruitment campaign.

Recruitment and Retention Series:  
The Road to Employee Engagement and 
Customer Loyalty
Wednesday, October 10
9:00AM- 11:00AM
MADA Headquarters
200 Lothenbach Ave
West Saint Paul, MN 55101
Your dealership is now reaping the benefits of 
having implemented a successful recruitment 
campaign. Now that you have found the qualified 
candidates, how do you keep them engaged? 
Perpetual turnover is not only detrimental to 
your dealership’s inner-workings but also to your 
dealership’s image and reputation in the minds of 
current and potential customers. 
Customer loyalty is directly related to employee 
engagement. Therefore, we must focus on 
creating and retaining engaged employees in 
order to obtain the loyalty of customers and to 
reach a pool of entirely new customers. 
In this second course, we will explore and 
identify the proven methods to successfully 
engaging your employees. We will focus on the 
development of your employees’ strengths and 
discuss how to align their people strategy to your 
business strategy. We will discuss the complex 
methodology behind creating and maintaining 
customer loyalty by means of engaged 
employees. Most importantly, we will equip you 
with the necessary expertise to immediately 
establish successful retainment procedures.

REGISTER TODAY AT MADA.ORG

About the Presenter:
Spencer Eddy of Leading Edge Consulting partners with automotive dealers to 
help them unlock the profit potential that exists in their people and data.  Her 
unique blend of human resources expertise and experience in the automotive 
industry make her a valued partner, especially in times of change.  Spencer’s 
mix of passion for her craft and experience in a variety of industries including 
healthcare, automotive, information technology, and hospitality has created a 
recipe for success for over 15 years.

RECRUITMENT & RETENTION
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Just when it seems that government intrusion is lessening, 
this year a California dealer group paid an environmental fine 
of more than a million dollars plus other customer privacy 
penalties – and not for violations unique to California.  This 
unfortunate situation serves as a cautionary reminder for 
dealers to prioritize compliance and risk management, which 
can be a time consuming and overwhelming task.
Dealers are confronted with thousands of regulations 
concerning: workplace health & safety, environmental practices, 
customer privacy safeguards, government inspections, 
government reporting, training requirements, and numerous 
other challenging and changing demands.
By outsourcing compliance and risk management burdens, 
dealers can protect their bottom line and keep their managers 
focused on what they do best: selling and servicing vehicles.
 *Since 1996 ComplyNet has been helping Minnesota dealers 
manage risk, reduce injuries, reduce insurance premiums, 
and enhance regulatory compliance ComplyNet has real 
solutions with seasoned experts in this field who systematically 
implement compliance management programs in hundreds of 
dealerships.

Patrick Tracy, Managing Partner, Complynet

MADA Vendor Viewpoint
Complynet

Endorsed Service & Vendors

MADA Services sells a wide variety of 
products directly to the dealers including 
business forms, clothing and promotional 
items.  For a full review of options,  contact 
your sales representative at 651-291-2400 
or go to www.mada.org

Check Guarantee/Credit Card Processing
 FIS / Certegy

Dealer Bond Program
 Ensure Agency

Disability Income Insurance & Section 125 
Cafeteria Plans
 American Fidelity Assurance

Employee Placement
 Hireology 

F&I Products
 Protective 

Fleet Fueling Program
 SuperAmerica

Group Health Insurance
 Blue Cross Blue Shield of MN
 Delta Dental
 ReliaStar Life

Hole-In-One Insurance 
 Hole-In-One-USA

Office Supplies
	 Innovative	Office	Solutions

Online Marketing Services
 Conversica
 Dealer 1-2-1
 LotLinx
	 PureInfluencer
 Purple Cloud

OSHA, EPA & DOT Compliance/Training
 ComplyNet Corporation
Pre-Paid Legal, Jim Gavin 
 Identity Theft Shield &  
 Pre-Paid Legal Services  
Uniforms and Linen Services 
 AmeriPride Linen & Apparel 
 Services

Workers Compensation
 Ensure Agency

Member News 
Rihm Kenworth recently opened two new facilities, one in South 
St. Paul and another in Coon Rapids.  The new facilities will 
accommodate the company’s recent growth due to its acquisition 
of a commercial truck leasing company in 2017.
Tom Heffernan Ford in Lake City is celebrating 45 years in 
business.  Congratulations!
Condolences to the family of Robert “Bob” Tholen, who owned 
and operated Tholen Auto Sales with his father in Marshall, 
Minnesota. He passed unexpectedly at the age of 86 on Sunday, 
July 10. 

www.mada.org
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FAQ
Q: I heard Minnesota OSHA is now requiring employers to 
electronically submit their injury summaries? Is this true? 

A: Yes. The Minnesota Occupational Safety and Health 
Administration (MNOSHA) recently announced that all employers with 
20 or more employees are now required to submit their OSHA Form 
300A (injury summary) data to the federal OSHA. This is a significant 
expansion over federal rules which only impose electronic filing 
requirements for employers with 250 or more employees. Electronic 
reports should be submitted to:  
https://www.osha.gov/injuryreporting/index.html.  
Failure to comply could subject employers to citations from MNOSHA.

https://www.osha.gov/injuryreporting/index.html

